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Introduction

This presentation is showcasing the new offering of AdClarity: Custom Dashboard 
packages for Advertisers, Agencies, Mediators and Publishers that elevate the BI 

digital insights to the next level. 
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AdClarity Target Audience

Ad-Clarity packages are ideal for:

• Media Buyers

• Media Planners

• Researchers

• Analysts
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AdClarity Package Offering

AdClarity 
Packages

Analysis

Planning

Monitoring

Competitive Analysis at macro level

Comprehensive Planning tools and 

tactics insights

Detect and react mechanism to new 

competitors’ activities
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A/B Testing

Dashboards Index
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Overview

Dashboard charts Info

• Brands dominance - which brands were 
most active on a monthly scale

• Weekly View – competitors trending activity 
on a weekly scale

• Cross-Channel SOV – what was the SOV for 
Desktop, Mobile and Video 

• Get to know the competitive landscape from a digital cross-channel perspective

• View dominant brands and activity peaks across the Dashboard period

• Understand your competitors digital channel emphasis

Back to index

Insights

A M P

Ideal for
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Media Strategy

Dashboard charts Info

• Cross-Channel Strategy – how many 
campaigns and publishers your competitors 
used. The more publishers/campaigns, the 
more probable they worked 
programmatically. 

• Publishers categories – breakdown of the 
top publishers’ categories for your 
competitors’ activity

• Unfold your competitors’ media strategy and programmatic buying tendency 
• Identify differences in media distribution level across different channels

• Get a sense of your competitors’ audience and targeted publishers’ categories

Back to index

Insights

A M P

Ideal for
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Segmentation

Dashboard charts Info

• Segmentation Analysis – The most common 
segmentation per industry

• Examples:

• Tech: Smartphones, Computers, Wearables etc.

• Sports: Basketball, Soccer, Tennis etc.

• Automotive: Compact, Mid-Size etc. 

• Trending Activity – Per Brand Segmented 
activity overview on a monthly/weekly scale

• Custom segmentation – choose each 
segmentation you desire

• Examples:

• SOV of printers below 99$

• Hybrid vehicles 

• Evaluate your competitors emphasis, based on a variety of segmentations

• Check the accuracy of hypotheses you have on your competitors (When applicable)

• Design your own taxonomy allowing you to segment digital campaigns up to a product level

Back to index

Insights

A M P

Ideal for
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Go-To-Market Strategy

Dashboard charts Info

• Own/Distributors Ratio – The scope of 
indirect advertising

• Monthly impressions – Trending activity of 
your competitors for both own and indirect 
advertising

• Top campaigns – Breakdown of top 10 
campaigns to own advertising and 
distributors’ advertising 

• See the split between own advertising Vs. distributors’ campaigns (Wholesalers, Dealerships etc.)
• Get insight to your competitor’s activity in terms of own/indirect advertising

Back to index

Insights

A M P

Ideal for
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Mediators Analysis

Dashboard charts Info

• Top Mediators – The top 
mediators/mediator chains for competitors 

• How mediators are stacked across the 
column – Mediator breakdown across 
channels for all competing brands

• Get a comprehensive view on Deployment Chains (Mediators)

• Discover a different behavior across channels and countries

Back to index

Insights

A M P

Ideal for
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Campaigns

Dashboard charts Info

• Top Campaigns – View the top 5 campaigns 
for each competitor, as well as their running 
timeframe, and peaks

• The blue points on the timeframe indicate a more 
intense activity

• Publishers’ Treemap – When clicking on a 
campaign, you can view all chosen 
publishers for a campaign as well as their 
campaign SOV.

• Landing Page – See the actual landing page 
that was used for each campign

• View the top campaigns of your competitors

• Realize what was the timeframe for top digital campaigns

• Grasp the underlying media strategy of your competitors including their publishers’ distribution and landing pages

Back to index

Insights

A M P

Ideal for



by

Planning

AdClarity
Packages

Analysis

Planning

Monitoring

Campaigns

Engagements

Creatives



by

Specific Brand Media Strategy

• See what was the media distribution of a brand in a specific country 

• Uncover your competitors’ tendency to work programmatically with small websites
• Get a trending view of categories your competitors choose to work with constantly

Back to index

Insights

Dashboard charts Info

• Campaign Distribution – Overall activity of a 
brand. The volume indicates how popular 
were publishers from a specific category

• Where did the money go? – View the top 
publishers in terms of category, ranking and 
number of impressions. 

• Top publishers mix Indicates the programmatic 
tendency of your competitor. The more Top 
10/Top 100 Publishers, the more direct your 
competitor deploy campaigns and vice versa.

A M P

Ideal for
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SOV of Advertisers on Competing Publishers

Dashboard charts Info

• Filters
• Category – View the top advertisers per category (For example: 

Hotel Chains, Insurance, Airline Companies etc.)

• Deployment Chain – View advertisers activity based on DBM* 

activity/All Activity/Only Mediator Chain related activity 

• Advertisers SOV – Each column showcases 
the SOV of a publisher. Multi-select 
Advertisers to see their trending activity 
below

• SOV of Publishers – View Publisher’s SOV on 
advertiser’s activity

* Double Click Bid Manager

• See how advertisers advertise on competing publishers relative to you

• Find new potential advertisers to work with

• View SOV, both in terms of an advertiser and a publisher

Back to index

Insights

A M P

Ideal for
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Enter New Markets | Potential Publishers/Affiliates

Dashboard charts Info

• Potential Publishers – New publishers that 
are not currently working with your brand, 
categorized by the number of monthly 
visitors
• Publishers are ordered by the number of 

impressions of your competitors

• Competitors SOV – active advertisers on the 
publisher

• Activity Breakdown – all Advertisers’ 
campaigns and SOV

• Top Size and Creative Type – Ad Sizes and 
Creatives SOV of campaign. By clicking you will see 
creatives and landing pages

• Find new publishers/affiliates and increase conversion rate

• View how many competitors are working with the same publisher and to what extent

• Discover hidden gems - small publishers, unfamiliar to you

Back to index

Insights

A M P

Ideal for

Ideal for advertisers 

working with affiliates
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New Money - Publishers

Dashboard charts Info

• Potential Advertisers – Advertisers you are 
currently barely/not working with

• When you click on an advertiser you view its top 
mediator chain and publishers activity

• Competitors’ SOV – the activity level of 
publishers on a specific advertiser

• Popular Deployment Chain – Top 
deployment chains for the advertiser

• Find new potential advertisers to work with

• Get data on competitors SOV and top mediator chains

• Approach new clients by understanding their programmatic behavior and active publishers

Back to index

Insights

A M P

Ideal for
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Ads Analysis

Dashboard charts Info

• Filter – Choose a country and a channel to 
view the desired breakdown

• Ad Size Breakdown for all Brands – The ad 
size mix of all competitors

• Ad Size Breakdown for a Brand – Ad sizes 
breakdown for each competitor

• Ad Type Breakdown for all Brands – The ad 
type mix of all competitors

• Ad type Breakdown for a Brand – Ad Types 
breakdown for each competitor

• See which ad types and sizes your competitors use across channels and countries

• Understand the most popular ad types, and ad sizes, for all competing brands as a whole

Back to index

Insights

A M P

Ideal for
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Creatives

Dashboard charts Info

• Filter – Pick a Channel

• Top Creatives – See top 5 creatives per 
competitors, sorted by activity level. 

• Pick an icon to see the creative, or to view the 
landing page

• Analyze the top creatives of your competitors’ campaigns across channels
• See which of your competitors’ landing pages were the most promoted

Back to index

Insights

A M P

Ideal for
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New Campaigns’ Alert

Dashboard charts Info

• Date Filter – Choose the dates range you are 
interested in

• Detected Campaigns – View the extent of 
new campaigns across channels

• New Campaigns – View new campaigns by 
their start date, active channels and number 
of publishers. 

Pick a campaign to see the main creative and the 
landing page 

• Get notified on new campaigns within a time frame

• Identify whether the campaign ran across channels or on a specific channel

• Analyze campaign offering and react immediately

Back to index

Insights

A M P

Ideal for


